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H+
Strategic Proposal Identify 
5 key issues..













H+
Strategic Proposal Test the Ideas..
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Strategic Proposal Strategy.
Structure Plan.
Zooming In.
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Strategic Proposal 9 Potential 
Initiatives.



H+
Strategic Proposal 1
Towards a 
Knowledge 
City.



History has proven 
that universities 
have a latent 
power to grow 
and expand, often 
in unpredictable 
ways.  They also are 
able to dramatically 
transform the 
areas outside of 
their immediate 
boundaries.  They 
cannot be seen in 
isolation from the 
surrounding world.  
The University of 
Lund’s campus is 
a critical element 
within Helsingborg’s 
urban realm and its 
potential should be 
unlocked to equal 
the strength of the 
harbour as the city’s 
driving force.



Helsingborg will 
develop to become 
a younger and more 
dynamic city that can 
encourage younger 
generations to come 
and stay.



Helsingborg, 
Population 125,000. 
A ‘University City’? 
Not yet.



Cambridge, 
United Kingdom, 
Population 125,000. 
A city, synonymous 
with University, 
business and 
knowledge 
development.



The University is 
inextricably linked 
to the development 
and expansion 
of ‘knowledge’ 
businesses and 
industries in the City.
The ‘knowledge 
potential’ within a 
University can be 
an extremely potent 
force and catalyst 
for  a City. As a 
consequence young 
people choose to 
stay in the City.



University as a 
magnet for business, 
industry and 
commerce.



2
Transport
Infrastructure 
and
the H+ Tunnel. 



City divided by 
Transport links.



Helsingborg is 
currently divided 
by the high speed 
rail tracks and 
particularly busy 
vehicle route. 
The current plan 
is to tunnel the 
rail track in the 
existing location 
for a distance 
of approximately 
1,500m, at a cost of 
2 billion SEK.



How do you 
implement and 
construct the H+ 
Tunnel and maintain 
100% service to the 
City ?



Rather than sink 
the line, the existing 
goods railway could 
be enlarged and 
the high speed 
network re-routed. 
The new transport 
spine would be 
hidden within a 
cutting, creating 
a “green screen”. 
This would unite 
the city and offer an 
economical, phased 
solution – without 
compromising 
the transport 
infrastructure in the 
short term.  



The creation of a 
‘transport spine’ 
means that only 
600m of tunnel (a 
60% reduction in 
length) would be 
required costing 
significantly less than 
2 billion SEK.



City connected by 
Transport links.



H+
Strategic Proposal 3
Locating the 
Transport Hub. 





By consolidating the 
two ferry terminals, 
connections between 
the city centre and 
the water can be 
reinforced and a 
prime area freed to 
become a waterside 
urban park. The 
consolidated terminal 
would provide the 
new gateway to 
Helsingborg city.   



Knutpunkten and it’s 
associated elements 
currently occupy a 
key position in the 
City.



Knutpunkten + 
50,000m2 of car 
parking + 2nd Ferry 
Terminal.



Consolidate all 
elements in a single 
Transport Hub.



International, 
National, Regional 
and Local 
connections 
consolidated in a 
single location.



International 
gateway and iconic 
landmark identity for 
Helsingborg.





H+
Strategic Proposal 4
Release the 
Waterfront.
Expand the heart 
of City.



At the moment the 
people can only walk 
through 50% of the 
City.

Only 50% of the 
Waterfront City is 
accessible by foot.



This move re-centres 
the city, drawing it 
together, enhancing 
the potential for 
development in the 
heart of the city 
and releasing the 
former ferry terminal 
site for waterfront 
development and 
underground parking.





1950 additional 
linear metres of 
Waterfront City.



At the moment the 
people can only walk 
through 50% of the 
City.

100% of the 
Waterfront  City 
accessible by foot.



Helsingborg. A true 
waterfront city.



The consequence of 
an expanded waters 
edge.





H+
Strategic Proposal 5
A new Knowledge 
Artery.



The Ship Building. 
An island in a sea of 
asphalt.



The former high 
speed line would 
become “University 
Street”, anchoring 
the campus with 
a new knowledge 
artery.



The University 
curriculum reflects 
the dominant 
activities within 
the City - logistics, 
communication, 
trade. As such, 
the University 
will establish 
partnerships 
within Industry 
and Commerce to 
strenghten these 
relationships and the 
City itself.



University Avenue.



A City built on 
Industry. The 
University should 
reflect and seek 
to strengthen the 
dominant activity of 
the City. 



Partnerships. 
Education, Industry, 
Business.



Growth. 
Education, 
Industry, Business, 
Population, 
Economy.





H+
Strategic Proposal 6
From a city 
for cars 
to a city 
for people. 



If you take a new 
city like Detroit and 
compare it with 
an old one like 
Copenhagen, you 
find that the old is 
twice the density 
of the new, and the 
difference in fuel 
consumption is a 
factor of ten. The 
city can become 
an inviting, dynamic 
environment for the 
community if the 
public spaces in the 
old town are cleared 
and parking is 
consolidated below 
the deck.
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H+
Strategic Proposal 

Principles to develop 
a compact city -
H+ amenities, 
distances and 
transport.
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H+
Strategic Proposal 

Principles to develop 
a compact city - 
H+ Public Transport.     
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H+
Strategic Proposal 

Principles to develop 
a compact city -
H+ Population 
requirements.



H+ 175 People Per Hectare ?

7500 people

Everyone can walk

Usage of local facilities increases

Bus routes are more regular

540 m

H+
Strategic Proposal 

Principles to develop 
a compact city -
H+ Density.



Consolidated Car 
Parking below 
topography.



H+ Shuttle Network.
connects the city, 
minimising the 
need for cars.  All 
amenities are within 
a 5 minute walk from 
the shuttle stops.   



The shuttle 
stops become 
neighbourhood 
catalysts. Promoting 
growth at its key 
nodes   





Branded pedometers 
would promote 
awareness of both 
the project and 
a heathier more 
sustainable way of 
living!

Further simple 
initiatives could be 
devised to support 
the relaunch of 
Hensingborg at local, 
regional, national and 
international levels...

‘The Helsingborg 
Sustainable Living 
Summit’

‘The Oresund 
Coastal Walk’

... and many others!



7
Greening 
Helsingborg. 



Dig up the Asphalt. 
Plant the seeds for 
the future.



A new linear park 
and an integrated 
green landscape 
strategy will provide 
the city with a green 
heart. As the city 
meets the park, it 
rises to provide 
spectacular views 
across to Denmark 
and Helsingborg. 
Towards the edges, 
it falls away to a 
lower rise scale, 
creating a sense 
of space. The 
park becomes 
the connective 
tissue between 
the university, the 
transport interchange 
and the city centre. 



The Boston 
‘Emerald Necklace’.
Frederick Olmsted.









H+
Strategic Proposal 8
Cause and Effect.   



The new Helsingborg 
is a city that is 
poised for growth. 
The strategy for 
change is phased, 
incremental and 
will allow the city to 
prosper in the short 
as well as long term.

Phase 1 - Relocating 
the ferry terminal 
and creating the 
infrastructure to 
allow growth and 
long term flexibility.



Phase 2 -  the 
city will evolve 
organically. The 
infrastructure is in 
place to enable it to 
grow gradually over 
time. 



H+
Strategic Proposal 9
Sustainability.
Economic, Social,
Environmental.   



Economic

  Social

     Environmental



This vision for Helsingborg looks toward the future. It imagines 
the kind of world we would like to inhabit in ten, twenty, or 
one hundred years’ time, and attempts to create a framework 
to realise this vision. It is proactive, not reactive. It seeks to 
create a city that is ahead of its time. It aims to guarantee that 
Helsingborg stands up to the rigours of the next generation - 
socially, economically and environmentally.



H+
Strategic Proposal A day in the 
area 2035.



1. Arrival
View from a distance 
of the city from the 
ferry: waterside 
park, city effortlessly 
tumbling down to 
the water’s edge, 
the harbour, the 
container port is still 
a strong presence, 
but seems much 
more a part of the 
city. 





2. Meeting Magnus 
at the new transport 
interchange
Amazing 21st C 
transport experience! 
There’s everything 
here – seems like 
the world has come 
to Helsingborg! 
Magnus said he’ll 
be arriving by 
electric travelator – 
apparently it takes 
him direct to the 
interchange from 
the park next to his 
apartment.





3. Pick up a bicycle 
for the day
I haven’t seen 
Magnus for 25 years 
– since we were 
students together 
in Helsingborg at 
the Lund University. 
He looks quite 
different… although 
some things don’t 
change… everybody 
here still cycles 
everywhere. We pick 
up one of the free 
“Borg-bikes” for hire 
for the day. 





4. Picnic by the 
water in the new 
park
There’s a new 
waterside park 
where the ferry 
terminal used to be! 
We meet up with 
Magnus’ family and 
have lunch by the 
water. 





5. Cycle ride
I cycle with Magnus 
along one of the 
new cycle lanes. 
We enter a park 
which threads its 
way through a whole 
new area of the city. 
It is like the Raa 
has grown – there 
is all the charm, 
the old medieval 
street pattern… and 
most importantly – 
there are no cars! 
Helsingborg has 
become a city for 
people. Magnus 
tells me that the car 
parking is now all 
below ground, and 
hardly anyone drives 
here anymore. You 
have everything you 
need close to hand.





6. Visit to the 
University
A trip to Helsingborg 
could not be 
complete without a 
visit to our old haunt 
– the Lund University 
campus. When we 
were students, the 
University was a 
world apart from the 
city. Now it is at its 
heart! After winding 
our way through 
the pretty cycle 
lanes, we come to 
“University Street”. 
It is 21st May – the 
city’s official birthday, 
and the whole street 
is animated today 





7. Magnus’ office 
(exterior view)
Magnus wants 
to introduce me 
to his business 
partner. After 
graduating, they 
set up a company 
that creates new 
logistics technology, 
and their biggest 
clients work out of 
the Helsingborg 
container port. We 
park our bicycles at 
the Borg-bike depot 
and we take a stroll 
through the campus 
to “Helsingpreneur 
quarter”. It is a 
dynamic new area 
full of graduate 
start-up companies, 
with strong links to 
the university. The 
perfect stepping 
stone from student 
life to business. 





8. Shopping for 
dinner
Magnus suggests 
we stop off to buy 
some fresh fish for 
dinner on the way 
home – there is a 
fishmonger in the 
new shopping area 
next to the park. We 
remember the bad 
old days of having to 
drive to the out-of-
town supermarket for 
our groceries!





9. Arrive at Magnus’ 
apartment building
We bump into his 
two kids, Sofia 
and Marika, in 
the playground 
on the way to the 
apartment. The 
building faces 
directly onto the 
park….





10. Upstairs on the 
terrace
We go up to 
Magnus’ apartment 
– it is on the 14th 
floor and the views 
to Denmark and 
the Sound are 
beautiful. Even more 
breathtaking is the 
view of the city of 
Helsingborg below 
us. As dusk falls, the 
twinkling lights….






