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There is no beginning and no end 
said Gilles Deleuze in A Thouasand 
Plateaus

When people meet, things happen

Interact and Integrate. Meet and Multiply. Construct and Conserve.

There is no beginning and no end said Gilles Deleuze in A Th-

ouasand Plateaus. Everything is open and interaction is manda-

tory for power and creation. Where we want to be together, where 

humans ideate, where people see and listen, learn and inspire, 

laugh and cry – we will create and interact openly. H+ will be an 

open source for positive future growth. H+ will be the stage for 

multiple interactions among man, space and buildings. 

-

H+ is an Open Stage.

An open stage is, and has always been, a place which exhibits what a human is, what 

we do, what we are capable of – openly and together.

-

H+ the city of Open Stages

Helsingborgs scenografi on top of the natural plateau offers a tangible staging of 

the city. The H+ area fulfills the feeling of space when you walk the streets. Space 

and water together grant us with vitality and life-giving scenery and resources for 

growth. We define H+ as an Open Stage for creativity, interaction and meetings. An 

Open Stage for meetings between people and the world, between culture and business and 

between young and old. Open Stages from Helsingborgs plateau to the small but powerful 

stage where two people meet and talk.  H+ is an area for staging our lives.

All stages are connected and open, but there will be 3 iconic stages giving the H+ 

Open Stage concept credibility; the three Open Stages that connect the area with the 

waterfront.

Helsingborg H+ Brand strategy

#I.0

—Open Stage

H+ WILL BE AN OPEN SOURCE FOR POSITIVE FUTURE GROWTH.
H+ WILL BE THE NATURAL STAGE FOR MULTIPLE INTERACTIONS AMONG MAN, SPACE AND BUILDINGS.
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#I.1

— Identity Concept

Open Stage: Brand strategy

ROTATION CONCEPT BANDS
FOR A HORIZONTAL READING

OVERLAYING THE LOGO CONCEPT

CONCEPT: BANDS
CONCEPT: BANDS +
‘OPEN SOURCE’ OVERLAY



H+-OPEN STAGE

—— ——

05

#I.1

—

Open Stage: Brand strategy

A

BB

A

A
A

H +

CONCEPT: BANDS

LINKING ELEMENT 
BETWEEN BANDS (ROAD)

ISOLATING ELEMENTS MERGING ELEMENTS 
WITH INTERACTION STAGES

LOGO INTEGRATED WITH THE INTERACTION STAGES AND TAG LINE PRINCIPLE

MAIN:
SWEDEN NATIONAL COLORS

COMPLEMENTARY:
POSITIVE AND NEGATIVE

A Natural Stage
To  L ive
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Open Stage: Brand strategy

#I.2

—Attributes

ATTRIBUTES O F HELSI NGB O R G

THE ARCHITECTURE AND 
TANGIBLES OF HELSINGBORG

/

Planteringen
Plateau

Dunkers Square
Ramløsa

Gustavs Adolfs Plass

PUBLIC PLACES
/

Continentality
Food

Entrepreneurs
Commuters

Jutan / Youth
Bath & Culture

PEOPLE
/

THE WATER CITY
/

University
Bio Tech

Entrepreneurship
Hospital

THE CITY OF KNOWLEDGE
/

SI GNIF I CANT ATTRIBUTES O F HELSI NGB O R G

Ramløsa

Space / Accessible Sky

Waterfront

University
Power / Energy Plant

Twin Cities: Proximity to Helsingør

Beach area (including paradise beach)

Hospital

Planteringen Park

Jutan

Dry Dock

Plateau

Warehouse

Boats

Culinary Industry

Bio Tech

Entrepreneurial History: Dunkers, etc.

L ON G LIST O F ATTRIBUTES
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Open Stage: Brand strategy

#I.3

—Brand implementation
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Open Stage: Brand strategy
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Analysis: Helsingborg on center stage

The greatest asset in Helsingborg is its people. Resil-

ient, resourceful, intelligent, and free thinking. As the 

‘capital’ of Northwest Skåne, Helsingborg has to be dar-

ing, has to lead the way forward in developing frameworks 

and structures for growth and change. The strong rela-

tionship to Denmark, is clear. We all go to Helsingborg, 

and remember it as the point of departure to the rest of 

Europe. But do we remember its great culinary tradition? 

The beauty of its parks? The sandy beaches? The Plateau?  

We start by re-imagining Helsingborg, not looking outside 

of ourselves, but looking at the qualities within. There-

in lies its future. A city for the staging of unknowns

and uncertainties, in Sweden and Northwest Skåne.

And the first move we do is to open it, an open stage.

To do so, the people of Helsingborg will have to dare to 

make another ‘ice crossing’, in this instance to change

the harbor. The appointment of the Helsingborg harbor as 

a national interest port, a veritable force majeure, un-

necessarily bifurcates the city and its population from

the waterfront. H+ is the opportunity to liberate cap-

tured land.  To do so, the harbor has to be re-imagined; 

it must become a modern facility. No longer with unre-

stricted growth, but with controlled intelligent growth

and increased efficiency. There is no reason to wait. 

We know that the harbor is not interested in compressing. 

We asked them. Our project rather investigates the possi-

bilities for doing so, spatially and economically. Hels-

ingborg can have both: a city with a fully functioning 

harbor and a dynamic waterfront, accessible for all.

The enormity of infrastructure in and around the H+ area

quarters the city in semi-urbanized parcels or islands,

often devoid of open space (rather filled with space left 

open). The territorialization of H+ is contingent on vi-

sionary solutions to the infrastructural obstacles that

compose the site. Through their redevelopment an opti-

mized integration with the local urban fabric can occur.

There is a deconstructive, dichotomous relationship be-

tween hyper-connectivity and public disconnectedness. The 

Södertunnel offers the first suture to the city fabric.

Simultaneous with this development, the car ferries 

should be relocated from Nord hamnen to sydhamnen. The 

land value increase alone will support both of these op-

erations and open up new potentials for this area, no

longer desolated by car and truck traffic. 

Helsingborg is one of the last cities in northern Europe

to transform its waterfront. This tardiness gives us the

virtue of hindsight and what we now know is that Dockland 

developments throughout Europe look increasingly similar, 

largely due to an increasing banality of architecture

in a developer driven market. Competition between cit-

ies has ironically enough only strengthened this trend,

a by-product of oppositional theory. With this occasion

a step change needs to occur. H+ can set the stage for a

new model, one in which cities reinforce each others suc-

cesses.

#II.0

—Another Ice Crossing 
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Helsingborg has traditionally belonged to the region 

known as the Öresund.  This region is geographically de-

fined as the narrow straight of water that today sepa-

rates Sweden and Denmark.  Helsingborg however has an

additional and perhaps more important 

regional identity; it can also be seen

as the center of north west Skåne.  In

this context it is the largest node in a 

network of 10 small towns that when com-

bined form the fourth largest metropoli-

tan area in Sweden.  It is important to 

carefully consider both of these region-

al identities when attempting to under-

stand Helsingborg’s potential.

In the book The Fourth City, Ola

Thufvesson makes the argument that Hels-

ingborg should in fact consider itself

to be the fourth largest metropolitan 

area in Sweden.  Helsingborg is not, he 

argues, the area defined by the lines 

drawn on a political map, rather it in-

cludes all the people that live within a 

30 to 40 km circle from the town hall.

Under these criteria Helsingborg is not 

a single small city, rather it is a well 

connected network of 300 000 people who 

live in one area that has 10 names.  Utilizing the re-

sources contained in this local network is the key to

future development for Helsingborg and Northwest Skåne.    

1) “De facto” relationship: Hels) p -
ingborg can  exist in the underlyingg g y g
benefits of its strategic position withg p -
out the prospect of unifying banalityp p y g y
that is risked through formal comg -
mitments with its fellow Oresund
Neighbors. No longer  playing second g g p y g
fiddle, the city prospers from its net, y p p -
work, but exists unto itself.,

2) The 10 cities of Helsingborg:) g g
i)  Bjuv
ii) Båstad
iii) Helsingborg
iv) Höganäs
v) Klippan
vi) Landskrona
vii) Svalöv
viii)Åstorp
ix) Ängelholm
x) Örkelljunga

Analysis: 10 Cities of Helsingborg

#II.1

—The Region

1

2
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Helsingborg has a proud history of entrepreneurs who have gone on to create large 

international companies. These companies and their founders have acted as generators

during each period of major development throughout the city’s history.  Integral as

a present and future generator, the University has a significant opportunity to play

a major role in the continued growth of Helsingborg,

#II.2

—What: Generators

Analysis: Generators
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—A Closer Look (1)

Analysis:  Local Strengths & Weaknesses

Upon analysis of the programmatic constitution of the site, it is possible to divide

it into several zones for closer analysis of the local strengths and weaknesses.

Zone 1 - Ferry Terminal

Strengths:

+ Fantastic connection to the water

+ Connection to the station and pedestrians

+ Proximity to the city center

+ Connected to city park and library

+ Contains unique features

Weaknesses:

- The ferry terminal is an impenetrable obstacle

- There are vast expanses of surface parking

- Ferry traffic brings noise and air pollution to city center

- Knutpunkten blocks all connections between water and city

Zone 2 - Ocean Pier

Strengths:

+ Direct and continuous waterfront

+ Proximity to the city center

Weaknesses:

- Isolated by massive infrastructure

- Open to weather and wind

- Proximity to the sewage plant and combi-terminal

- Boarders the noise and pollution of the ferry terminal

Zone 3 - Campus

Strengths:

+ Campus Helsingborg brings students into the city 

+ Ikea is a recognizable brand and its presence adds value to the site

+ Proximity to the city center and train station

+ Proximity to both the city park and the water

Weaknesses:

- Adjacent to the sewage & power plants

- Proximity to the combi-terminal

- There are vast expanses of surface parking

- Proximity to traffic from ferries

1

2

3

500
1:10 000

POWER PLANT

SEWAGE PLANT

IKEA ADMIN.

PLANNED CINEMA
PLANNEDHOTEL

CITY LIBRARY

PUBLIC POOL

SPORTS FACILITIES

GUSTAV ADOLFS 
MARKET

CONFERENCE HOTEL

CAMPUS

RONOWSKA
SCHOOL

JUTAN

1

2

3

4

5

6

EXISTING PUBLIC BUILDINGS TO RETAIN

SITE BORDER 

MARKED FOR POSSIBLE REMOVAL 

GREEN STRUCTURE 

PLANNED BUILDINGS
ZONES 

TRAFFIC

TRAIN 

FERRIES
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EXISTING PUBLIC BUILDINGS TO RETAIN

SITE BORDER 

MARKED FOR POSSIBLE REMOVAL 

GREEN STRUCTURE 

PLANNED BUILDINGS

Zone 4 - Jutan

Strengths:

+ Jutan offers diverse public programs

+ Rönnowska school is located in historically important buildings

+ Proximity to Campus

Weaknesses:

- No access to water

- In the middle of a flat industrial landscape

- Poorly defined structure

- Proximity to the harbor

- Lacks open space

- Adjacent to the marshalling yard

Zone 5 - Gåsebäck

Strengths:

+ Infrastructurally well connected

+ Contains a walkable street structure 

+ Proximity to city center 

Weaknesses:

- Bordered on all sides by heavy infrastructure

- No waterfront

- Proximity to the trains

- Not well connected to public transit

- Lacks open space

Zone 6 - Industrial Corner

Strengths:

+ Close to the river

Weaknesses:

- Adjacent to motorway and marshalling yard

- No waterfront

- Not well connected to public transit

- Isolated

4

5

6

500
1:10 000

POWER PLANT

SEWAGE PLANT

IKEA ADMIN.

PLANNED CINEMA
PLANNEDHOTEL

CITY LIBRARY

PUBLIC POOL

SPORTS FACILITIES

GUSTAV ADOLFS 
MARKET

CONFERENCE HOTEL

CAMPUS

RONOWSKA
SCHOOL

JUTAN

1

2

3

4

5

6

ZONES 

TRAFFIC

TRAIN 

FERRIES

—A Closer Look (2)
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The city – more often than not – evolves

according to sudden shifts, discon-

tinuous processes, natural or man-made,

planned and non-planned events. In Hels-

ingborg we witness the effects of the

globalized economy meeting local condi-

tions with various degrees of resistance

and potentials.

Like many of greater Helsingborg’s 

neighborhoods, H+ is inundated with in-

dustry and infrastructure, resulting of-

ten in isolated, often monoprogrammatic

islands. Challenging the resistance that

this poses, reveals the true capacity

and value of H+ site.

H+ has a Collective Advantage over many

former developments in the region, the 

ability to catalyze and accelerate their

many qualities and successes by releas-

ing the site as a field of radical in-

fluence. The H+ site has the potential 

to be urban and suburban, center and pe-

riphery, local, regional, and interna-

tional at the same time.

#II.4

—Islands

1

Analysis:  Islands
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#III.0

—Accelerators

Strategy: Accelerators

For Helsingborg to realize its future on the scale per-

tinent with its visions, a “step-change” is required.

Coupled with the need to sustain the amount of growth

required to fulfill the demands of not only the original

competition site, but the expanded borders analyzed with-

in our design, we have defined four specific generators 

present within Helsingborg to build upon (see diagram to

right). In this context we refer to the actions applied 

to these generators as, “Accelerators”. 

Accelerators of growth. Accelerators of Knowledge. Accelg g -
erators of Competence. Accelerators of Networks. Accelerap -
tors of Culture. Accelerators of Interaction. Accelerators of
sustainability. Accelerators of Place. Accelerators of Stages. y g
Accelerators of Vision.

1. UNIVERSITY

a) Medical Institute)
b) International “Top 10” Business School) p
c) Specialist Environmental University) p y

2. ENTREPRENEURSHIP
a) Incubation)
b) Green Business Education )

3. MULTINATIONAL CORPORATIONS
a) Retain and Expand) p
b) Attract)

4. CULINARY CITY
a) Promotion of existing) g
b) Tourist Attraction)

c) Vocational School)

Lund
BIOINCUBATOR
Focus on Bioscience Innovation

Vocational School

1

2

a

a

a

b

b

c

b

c

¥€$
a

b

3

4

bypass 1 bypass 2

A Natural Stageg
To  L ive
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Despite attempts to consolidate itself as a international business leader, Scandina-

via is yet to produce a “top 50” globally recognized business school. Considering the 

Öresund region’s life science prowess and Helsingborg’s long tradition of entrepre-

neurship, the prospect of developing a top business school in the area has limitless 

potential.

Whereas the traditional Scandinavian models of university expansion have, to an ex-

tent, diluted and saturated their immediate markets, the key to successful business 

programs has always been exclusivity. The exquisite waterfront site available to us is 

a perfect place to establish such a school, not only for Helsingborg and the Öresund 

region, but as a new educational epicenter for all of Scandinavia. 

Presently based in Stockholm, but with visions to expand, The Karolinska Institute is 

one of Europe’s largest and most respected medical universities. It is currently rec-

ognized as a frontrunner on the intensely competitive global stage of medical innova-

tion. Coupled with Lund’s Campus Helsingborg plans for growth into the field of medi-

cal education, and their international aims for expansion, a prime opportunity exists 

for the Karolinska Institute to establish a formal presence in Helsingborg, either in 

partnership with Campus Helsingborg or alternatively as a sole entity. Together with 

Helsingborg’s strong entrepreneurial climate the possibilities are endless.

Strategy: Accelerators

Helsingborg’s periods of strong growth have historically been attributed to its com-

petitive and diverse entrepreneurial climate. Built upon a culture where “results 

were all that counted”, the most famous product of this culture was the industrial-

ist Henry Dunker, who founded Tretorn in the late 19th century.  Building upon these 

existing foundations, incubators have the potential to interface between all of these 

components at unprecedented rates of growth and success. 

Together with the various components of the university, and close proximity to the 

city center, a continually revolving hub of intellectual mass and innovation is 

achievable. Incubation’s basic premise of idea realization congeals in highly struc-

tured environments in which start-up companies are provided with explicit access to 

space (dependent upon the size and significance of the venture), networks, finance, 

education, and infrastructure. 

—Entrepreneurship

—University —Multinational Corporations
Expand and Retain.

There is a dualism present within the growth of Helsingborg’s Multinational Corpora-

tions. While the ability to attract businesses has been one of city’s major strengths, 

retaining them has not always been easy. Careful collaborations together with the 

future expansion of the university must be a high priority. 

In addition to the retention and attraction of multi-national corporations, there is 

an obvious arena for growth that has not been tapped to its full potential. At pres-

ent, there exists a vast divide between Helsingborg and Medicon Valley’s core group 

of Copenhagen and Malmö in terms of the number of life science companies fostered 

(refer to accompanying map). With the advent of improved infrastructure and acces-

sibility, there is definite potential for Helsingborg to gain substantial shares of 

the multinational-corporation market.

Jättegott! Scandinavian food culture is arguably the finest in Europe. Taking the 

prestigious Bocuse d’or as a benchmark, Sweden, Denmark and Norway account for 14 of 

30 medals over the past 10 competitions. Helsingborg has its own strong tradition in 

Swedish food culture, and with H+, the possibilities for ‘accelerating’ this industry 

are exciting. 

With this vision, guests are invited to Helsingborg to enjoy the future of great 

Scandinavian cuisine.

—Culinary City

A Natural Stage
To  L ive
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Strategy: Open Space

Public open space in the city represents the physical manifestation of flow 

and friction; place for social and recreational interaction.  More often 

than not though, these spaces are representations of ’green’, whether or-

dered nature or nature copied, passive relationships for the status quo.

Helsingborg lacks public green space.

Our proposal begins with the natural histories of the site, the embed-

ded qualities – plateau (STAGE), coastline, parks, river – regenerating and 

transforming them to maximize interface with the new urban structure; ensur-

ing congruencies where desired as well as distance where needed. A sustain-

able strategy cannot stand alone, it needs to adapt to both new and old, 

pushing deep into the city and reaching out to the water, mutually enriching 

as it opens the city with new trajectories (visual and physical). 

The boardwalk is the tour de force of the open space strategy. Not to do-

mesticate the strangeness of the site but to heighten it, amplification of 

differences between nature, architecture, landscape, and city. Designed as 

a topographical device, managing differences of program and site condition, 

the boardwalk is park, garden, promenade, playground and stage. 

#III.1

—Open Space

BUILT AREAS (BLACK) VS.
GREEN SPACE (WHITE)

PROPORTION OF GREEN AREAS 
WITHIN A 5KM RADIUS.
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#III.2

-Density
According to the Official Statistics for Sweden Helsing-

borg currently has only 9% open space in the city.  Of

the ten largest cities in Sweden only 

Malmö has less open space. This diagrams 

below explore what the site would look

like with the status quo were extended

to the H+ site. 

Göteborg and Stockholm both have ap-

proximately 50% open space in their ur-

ban fabrics.  If this model were applied 

to the H+ property the result would be

a site without enough density to create 

the stimulating and vital urban environment that Helsing-

borg hopes to gain.

After analyzing the projected growth for Helsingborg it 

can be concluded that the most sustainable level of green

space on the H+ site lies between 35-40%.

1 – Existing City Structure (Densit

Analysis)

2 – 0% Green Space

3 – 9% Green Space (Present Helsi

Norm)

4 – 35% Green Space (H+ Goal)

5 – 50% Green Space: National Ben

mark as seen in both Stockholm

Göteborg

Strategy: Program_Density

Block 1 - Old City
ca 22 500m^2 
with 5 floors

Block 2 - Old City
a double block
ca 45 000m^2 with 5 floors Block 3 - Newer City

An oblong block: ca 22 
500m^2 with 5 floors

Block 4 - The Prototypical Block
100m x 100m square block was 
chosen to analyse the site.
22 500m^2 with 5 floors

2

1

3 4 535% Green Spacep 50% Green Spacep
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#III.3

—Program

HARBOR

H+ SITE

HARBOR

WATERFRONT

HARBOR

RIVER

On-site attributes are assessed in accordance with their positive 

or negative relationship to specific programs. Primary existing at-

tributes on the H+ site have been defined and analyzed against the 

effects of housing, office, hotel, retail, recreation and culture. 

This provides us with an overall structure from which to define 

programmatic zones. 

Strategy: Program_Location Aspect

Site Attributes

1.4 RETAIL/ ENTER-
TAINMENT

1.5 RECREATION 1.6 CULTURE 1.7 PROGRAM SUPERIMPOSITION1.1 RESIDENTIAL 1.2 OFFICE 1.3 HOTEL

HARBOR

H+ SITE

TOTAL
ATTRIBUTES

HARBOR

H+ SITE

EXTENDED SITEEXISTING SITE RETAINED
STRUCTURE

EXISTING NATU-
RAL ELEMENTS

NEW
INFRASTRUCTURE

PositiveNeutralNegative

Residential

Office

Hotel

Retail/Ent.

Recreation

Culture

o

+

+

+

+
++/o

+
- o/ -

o
+ +

+
o

+
+

o- +

+
o

o
+/o

o o
o

VISIBILITY
PEDESTRIAN 

FLOW
WATERFRONT/ 

GREENTRANSPORT

+ - INTENSITY

Program Location Aspect
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—Program Synergy
PROGRAM SYNERGY PIXILATION

PositiveNeutralNegative

Residential

Office

Hotel

Retail/Ent.

Recreation

Culture

CultureRetail/Ent. RecreationHotelResidential Office

+

+
+

+
+++

++ ++
++

++

++
++

++

++

-
-
o

o

o

o
o- +

o
+

+
+
o

+
+
+
o
o

+ - INTENSITY

In order to establish functional zones within H+, and in addition 

to the response of programs to specific site conditions, it is es-

sential to understand the synergisms between the individual programs 

and the project and city as a whole. The depicted table provides a

structure for the assessment of synergy, illustrating the potential 

positive effects of each program on its conjoined other. In addition 

to the benefits of pairing housing and recreation, the  clustering

of commercial based activities provides us with the highest yield 

potential.

Strategy: Program_Synergy
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To ensure optimal design synergies are achieved between housing, of-

fice and supporting programs, the specific fields below have under-

gone extensive investigation to arrive at the illustrated quantums:

Projected new development within the city of Helsingborg.j p y g g

Area quantifying the sale of land development q y g p

rights.g

Traffic.

Livelihood

Existing fabric.g

-Program Breakdown

1 – H+ Competition Site Area.

2 – Potential area of expansion for H+ 

(Site)

3 – Potential total H+ Site area (this does 

not include the additional sites of all

other H+ sub areas)

Strategy: Program Breakdown

1 2

931,800m2 556,000m2 1,487,800m2

3

Recommended total housing and office split (Competition and extended site):g p ( p )
65% Housing / 35% officeg

Residental
353 625

943,000m2

1,500,000m2

Offices
353 625

Retail
28 290

Cafes / Restaurants
9 430

Recreation
37 720

Hotels
37 720

University
80 155

Social
23 575

Culture
18 860

Residental
562 500

Offices
562 500

Retail
45 000

Cafes / Restaurants
15 000

Recreation
60 000

Hotels
60 000

University
127 500

Social
37 500

Culture
30 000

A B

1,500,000m2

943,000m2

Residental
471 500

Offices
235 750

Retail
28 290

Cafes / Restaurants
9 430

Recreation
37 720

Hotels
37720

University
80 155

Social
23 575

Culture
18 860

Residental
750 000

Offices
375 000

Retail
45 000

Cafes / Restaurants
15 000

Recreation
60 000

Hotels
60 000

University
127 500

Social
37 500

Culture
30 000

C D

Competition Sitep

Program;g ;

50% Housingg

50% Office

Extended Site 

Program;g ;

50% Housingg

50% Office

Competition Site p

Recommended

Program;g ;

65% Housingg

35% Office

Extended Site 

Recommended

Program;g ;

65% Housingg

35% Office

#III.4
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Strategy: Dual agenda.

#III.5

—The Harbor
In 2009 Helsingborg Harbor turns 200.  After beginning 

life as a humble wooden dock, the harbor has grown to em-

ploy almost 300 people and is now the second largest con-

tainer harbor in Sweden.   In fact it was recently cal-

culated that one out of every ten people in Helsingborg 

are either directly or indirectly dependent on the harbor 

for their livelihoods.  However, the harbor’s importance 

extends far beyond the borders of the city: in 2001 the 

harbor was recognized by the federal government of Sweden 

as one of the 10 ports of “national importance”.  This 

distinction has been followed by nearly a decade of un-

precedented growth and development.  2007 was a record 

setting year in terms of number of containers handled, 

number of vehicles and ferry passengers and number of 

goods transported by train.

These records shed light on the future direction for the 

harbor and they boil down to two words: Ferries and Con-

tainers.  Although the harbor today handles a diverse ar-

ray of goods, the major growth has occurred in container 

handling and ferry traffic. Making plans for the future 

of Helsingborg also means making plans for how the city 

can better accommodate ferry traffic and container han-

dling.
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Today the container harbor is enjoying record growth. 

The recently completed combi-terminal has allowed rail 

traffic direct access to the containers and has made the 

switching of transport means easier and more efficient. 

Container ships are serviced by 4 rail bound cranes in 

two quays.  The total length of the quays is 900 meters 

and the total container handling area is ca 200.000 sq 

meters.  The harbor handles ca 200,000 TEU (twenty-foot 

equivalent units) a year via these quays and 100 000 TEU 

via the combi-terminal.

The harbor anticipates continued container handling 

growth and is looking to expand on their current facili-

ties.  Several factors have contributed to this need for 

more space.  First, although the total quay length is 900 

meters only 300 meters of that is able to service ex-

tremely large container ships.  The ability to service 

large ships is crucial for the harbor’s overall effi-

ciency.  Secondly, the existing rectangular quay shapes 

accommodate two ships side by side, yet they are both 

serviced on only one side by cranes.  In order for rect-

angular quays to be efficient a large amount of space is 

needed on both sides to allow for land maneuvers.

Unfortunately, Helsingborg does not have the space to ac-

commodate an efficient double loaded configuration, yet 

they have two such quays.  The fact that container han-

dling has grown disproportionately to other goods han-

dling means that the containers are starting to overflow 

into other parts of the harbor.  Existing infrastructure 

is simply getting in the way of efficient container han-

dling.

Strategy: The Helsingborg Container Harbor

—Helsingborg Container Harbor

Oslo

Göteborg

Helsingborg

Malmö

Copenhagen

0

200000

400000

600000

800000

1000000

Helsingborg

Oslo

Gothenburg

Copenhagen Malmø

Rental 9%

Bulk 12%

General Cargo 2,5%

Containers 42%

Ferry Transport 31%

Warehouses 3,5%

2007
Helsingborg Harbor
Total Goods:  8.074 250 tons
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Strategy: Harbor —Present Aspirations

TAINER HARBOR

COMBI TERMINAL

GENERAL GOODS TERMINAL

OIL TERMINAL

FERRY TERMINAL

SEWAGE/POWER PLANT

Extremely long city-
Harbor interface.

..Chaotic container storage area..

Ferries bring 
the center of the city.

Double loaded quays lack-
ing proper land side depth.

Only one 300m long qu

Slowly decommissioni
oil terminal.

Skåne Terminal being 
re-outfitted for container
handling.

ries will remain un-

ched.

otic container stor-

area.

e over the Oil Ter-

al to increase land 

e depth.

a second container 

handling area on Skåne 

terminal.

Ferries will continue to

bring bothersome traffic

to the city center

plan will increase 

city-harbor inter-

e.

plan does not ad-

ss the issue of hav-

longer quays

plan will split the

tainer harbor into

separate areas

PROBLEMS WITH THEIR PLAN

CURRENT HARBOR SITUATION HARBORS PLANS FOR GROWTH

HARBOR’S PLAN

The harbor is taking steps to address the shortcomings 

and to prepare for future growth.  Most significant-

ly they are preparing the southern most quay, named 

Skåneterminalen, to be used for containers.  Addition-

ally, as the oil terminal gets removed, it is antici-

pated that the container harbor will be able to take 

over this space as well.

There are several problems with these steps that will

not allow the harbor to be as high performing as it 

has the potential to become.  First, the distribution

of harbor handling over three or more quays which are

not contiguous is inherently inefficient.  The exist-

ing grain harbor occupies a pier that would split the

expanded harbor into two pieces.  Central management 

and a single overview of the entire container harbor 

would be impossible.

Secondly, the plans do nothing to address the issue 

of adding quay length.  To truly become more efficient 

the harbor needs to be able to handle at least two

large ships at one time.  Finally, the harbor’s plans

for growth do not take into consideration Helsing-

borg’s desire for more access to the waterfront. A new 

solution is needed to address all of these concerns 

and to prepare Helsingborg’s Harbor to better perform

its role as one of the nations most important logisti-

cal hubs.
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Second largest container har-

bor in the region

200.000 TEU/yr by sea and 

100.000 TEU/yr by land

2007 Container handling grew 

by 40.2% while traditional

goods dropped 73%

ca 200.000 m2 plus ca 50 da

combi terminal

900m total quay length

4 rail bound gantry cranes

9-13.5m water depth

COMBI TERMINAL

CONTAINER HARBOR

COMBI TERMINAL

CONTAINER HARBOR

COPENHAGENHELSINGBORG

a 244.500 m2

92.000 TEU/yr

0m water depth

gantry cranes

a 700m quay length

Strategy: Harbor scale comparisons

—Neighbors
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.000 m2

m water depth

0m quay length

63.000 m2

371.000TEU/yr capacity

0m water depth

4 gantry cranes and 10

G cranes

665m quay length

Strategy: Harbor scale comparisons

OSLO

18% SMALLER
33% GREATER TEU CAPACITY

MALMÖ

COMBI TERMINAL

CONTAINER HARBOR

COMBI TERMINAL

CONTAINER HARBOR
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Helsingborg is one of the busiest ferry harbors in the

world.  Although the concept of having a combined train, 

bus and ferry station seems like a good idea on paper,

it is an urbanistic nightmare.  The ferry terminal poses 

something of a paradox for city planners.

As a result of the Harbor’s outdated and inefficient lay-

out, a significant opportunity exists to compress its 

present operational area. Combined with the southward 

relocation of the ferry terminal and container harbor,

this represents perhaps the most feasible opportunity to 

reclaim a maximum amount of waterfront directly adjacent 

to the H+ site (as defined in the competition). This re-

quires minimal alterations to the existing infrastruc-

ture, while concurrently modernising and retaining one of 

the city’s core industries.

Strategy: STEP 1

—Harbor Reorganization

CONTAINER HARBOR

1) Compression of the Ferry Terminal) p y

GRAIN TERMINAL

GENERAL GOODS TERMINAL

OIL TERMINAL

FERRY TERMINAL

BULK HARBOR/ KEMIRA CHEMI

SEWAGE/POWER PLANT

RECLAIMED CITY
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CONTAINER HARBOR

GRAIN TERMINAL

GENERAL GOODS TERMINAL

OIL TERMINAL

FERRY TERMINAL

BULK HARBOR/ KEMIRA CHEMI

SEWAGE/POWER PLANT

RECLAIMED CITY

2) Relocation of the Ferry Terminal) y

Strategy: STEP 2
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CONTAINER HARBOR

GRAIN TERMINAL

GENERAL GOODS TERMINAL

OIL TERMINAL

FERRY TERMINAL

BULK HARBOR/ KEMIRA CHEMI

SEWAGE/POWER PLANT

RECLAIMED CITY

3) Compression and relocation of the ) p
Container Harbor.

Strategy: STEP 3
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CONTAINER HARBOR

GRAIN TERMINAL

GENERAL GOODS TERMINAL

OIL TERMINAL

FERRY TERMINAL

BULK HARBOR/ KEMIRA CHEMI

SEWAGE/POWER PLANT

RECLAIMED CITY

4) Resulting reclamation of waterfront for H+.) g

Strategy: STEP 4
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A successful plan for the future of Helsingborg will need

to mitigate between making sure the harbor has the space

to continue its growth and the city’s desire to access

the water and create new neighborhoods free from the pol-

lution, danger and noise that the harbor generates.

The key to allowing the city and they g y

harbor to grow according to their owng g

needs and logics is to minimize the g

interface between them.

Strategy: A new harbor proposal

—New Harbor Proposal

A smaller and better planed 

interface between harbor 

functions and the city

Container area is consoli-

dated, has longer quays, 

increased land side depth and

a more coherent container

storage layout.  It grows in

size and retains the combi

terminal.

potential expansion area

Ferry traffic is removed from

the city center

CONTAINER HARBOR

COMBI TERMINAL

FERRY TERMINAL
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—Ferry terminal & Container harbor: sketch

EXISTING CONDITION

Area: 65,000m2 Area: 85,000m2

CONSOLIDATED FERRY TERMINAL ON THE OIL HARBOR
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Master plan: Aerial

#IV.0

—Master plan

PRESENT DAY H+: SITE WITH HARBOR IN FOREGROUND PRESENT DAY H+: SITE WITH HARBOR IN BACKGROUND
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Our strategy identifies 3 principle east-west bands, ty-

ing deep into the existing fabric and facilitating a re-

structuring of the city: park – campus – river.

Park – extension [old city to Södra hamnen]:
The relocation of the car ferries liberates the piers of 

the Södra Hamnen, allowing the City Park to reach the wa-

ter - a room in the city for immeasurable desires - open-

ing the H+ development to the rest of Helsingborg. 

Campus – creation [Söder to water]: 
Lund’s Campus plays an integral role in the future growth 

of the city. With significant increase in students ex-

pected over the next 10 years, the campus is set to ex-

pand on the regional and global stage – knowledge ac-

celerators – instigating growth through added value and

entrepreneurialism to the whole of Helsingborg. 

River – reinvention [Gåsebäck – Västhamnen] :
The third band makes a new connection between Gåsebäck

and the waterfront, accelerating the natural condition

and adding value to the housing, culture, public space,

and commercial development. Gåsebäck takes a new form in 

the city, amplifying differences between architecture,

nature, and the city of Helsingborg.

North South
Supporting the clarity of the east-west organization, 

three north-south movements manifest a new layer of

structure and porosity - the boulevard, the tram, and the 

boardwalk.

Master plan: Concept

#IV.1

—3 bands

1 2 3



H+-OPEN STAGE

—— ——

039



H+-OPEN STAGE

—— ——

040

#IV.2

—Helsingborg: Open Waterfront
Formerly a place for the trading of goods, the waterfront 

of Helsingborg should again become a place of exchange - 

of culture, of information, of ideas – a new type of cen-

ter, an open stage.

We propose a conceptual re-stitching of the waterfront 

deep into the existing public life and nodes of the city. 

Grafted over the entire length of the city from Hamntorg 

to Västhamnen, the boardwalk is adaptive in form and spa-

tial diversity – covering, protecting, disassociated, 

expansive, indeterminate and highly specific – according 

to use, placement, and people. 

The waterfront is envisioned as a stage for intense so-

cial and recreational occupation, continually reinvented, 

and prepared for change.

Can you skate on it – yes, some places. Take a taxi boat 

from it – yes. Swim from it – yes. Walk, cycle, run, 

wait, eat, drink, waste time, and create – yes.

A framework and a structure, the boardwalk is a program-

matic field opportunistically interfacing between water 

and city – an emerging landscape for occupation by di-

verse users 24 hours a day, 365 days a year. 

Master plan: Open Waterfront
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—Context

Master plan: Links
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—Structure Plan

Master plan: Structure Plan
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#IV.4
Master plan: Program Distribution

2.4 Education 2.5 Recreation 2.6 Culture

2.1 Residential 2.2 Office 2.3 Hotel/Retail
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#III.5

—Traffic Neutral

Master plan: Infrastructure

The total area splits between residential and workplace 

programs and the layout of infrastructure and public 

transport have been designed to find an optimal balance 

that will ensure that the urban plan be realized without 

an increase in car traffic in Helsingborg. 

In order to reach the goal of no increase in overall car 
traffic in the city a combination of strategies is re-
quired:

routes

separated from the busiest streets

parking

a broader site coverage

in the general network

-

gent departures

0

48% 40%

29%

31%

25%

27%

100

CARS

TODAY TODAY

TOTAL NUMBER OF TRIPSPERCENTAGE TRAFFIC SPLITS

FUTURE
(2035)

FUTURE
(2035)

PUBLIC TRANSPORT

PEDESTRIAN AND BIKES

425 810 426 170

318 078

334 137

221 250

242 350

0

600 000

1 200 000
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— Traffic Concept

Master plan: Infrastructure 

DESIGN OF STREETS AND ROADS
The proposed street and road network is based on a hi-

erarchical system. The different types of roads and 

streets are shown in schedule below. The suggested speed 

and traffic volume limits are set in order to limit the 

negative environmental impact of the traffic (by secur-

ing a satisfactory flow in the traffic handling).

ROADS
All traffic through Helsingborg is today routed via 

Järnvägsgatan. We suggest a parallel street linking 

Bredgatan to Kungsgatan.

By Gåsebäck, Malmöleden is suggested to be rerouted par-

allel to the train marshalling area helping to liberate 

the area for development.

H+

KNUTPUNKTEN

 RAMLÖSA

MARIA ST.

Österleden upgrade 
2007-2011

Hamnleden harbor connection
2008-2011

To Helsingör

To Helsingör

H+
H+

KNUTPUNKTEN

 RAMLÖSA

To Helsingör

Malmöleden /Järnvägsgatan

Hamnleden

Bredgatan 

Public transport

Car and trucks

Park and ride

Public transport

Car and trucks

EXISTING SITUATION GO GREEN>>PROPOSED TRAFFIC STRATEGY

Public transport HUBS
Knutpunkten
Ramlösa Station
Maria Station

Level 3A(Hamnleden )

Level 3B( Malmöleden/Järnvägsgatan )

Level 2 (city street 2 lane + cycle path)

Level X (public transport limited car access)

Shuttle boat

Boat connections to Helsingør
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Master plan: Infrastructure – Network

Level 4(Motorway 4 lanes two level intersections)

Level 3A(Hamnleden 4 lanes, one level intersections)

Level 3B(Järnvägsgatan 4 lanes, two lanes dedicated to public transport + cycle path)

Level 2 (city street 2 lane + cycle path)

Level 1(local street 2 lane + cycle path, 20% are one way streets)

Level X (street dedicated to high class public transport limited car access)

Boat connections to Helsingør

Amount of Lanes Level Road/street 

Car 

traffic 

Public 

transport 

Bike 

traffic 

Type of intersection 

Speed limit 

Km/hrs

Max yearly 

daily traffic 

(cars) 

1 Local Street 2 2 In plan 30 / 40 1 000 

2 Inter Local 2 2 In plan 50 4 000 

3 Designated public 

transport street 

0 - 1 2 In plan 40 500 

4A Sub Arterial 2 2 In plan 50 / 60 8 000 

4B Arterial  4 In plan 50 / 60 15 000 

5 Highway 4 Clear ways 80 50 000 
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Strategy 3: Seeks to optimize the value of the entire H+ 

area by liberating the waterfronts in the early stag-

es and thereby making the inland areas more attractive.

The strategy is dependent on a higher initial investment 

cost. However, the investment costs will be offset by 

dramatically increased land values. It is believed that

the land value of the H+ site will rise by between 115%

to 170% a result of the initial investments.

In the first stages the ferries are consolidated in a new 

terminal, liberating the piers for high-quality, high-

value development, uncompromising by heavy infrastructure 

or pollution.  The repositioning of the container termi-

nal is also recommended early in the development. The re-

moval of the container harbor will not only open valuable 

waterfront property up for development, but also increase 

the quality of the central areas of the H+ site by reduc-

ing noise, traffic and offering access to the water.

#III.6

—Phasing

1
1

11109

765 8

32 4

6A-Tram

Unilever HQ

4B-Redirect
Train

4C-Relocate
Power Station

4D-Cover
Sewage Plant

1B-SödertunnelE2

1C-Malmöleden

2A

2B 3A

3B

3C
3D

1A-Hamnleden
Harbor connection

5B

7B

7A

8A

10A

5A
5E

5C

5D

Hamnleden
Harbor
connection

1D-Relocation
of the Ferries

Fill Storage

Board Walk: 
Phase 1

Board Walk: 
Phase 2

Board Walk: 
Phase 3

Board Walk: 
Phase 4

Board Walk: 
Final Phase

4A-Relocate
Container

Harbor

9B

6B

9A-Key Wall

ACTIVE PHASE
COMPLETED PHASE
LAND FILL

1.0
1.0

1.0 = 1.0 1.0 = 1.5

1.6
1.0

OPTION 3: CONCEPT

Master plan: Phasing Option
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Master plan: Open Space

#IV.7

—Stage for Open Space

GREEN LOOP STADSPARKEN

1- EXTENSION OF STADSPARKEN ACROSS JÄRNVÄGSGATAN
AND THROUGH THE NEW SÖDRA HAMNEN.

TREES PLANTED ALONG PATHS DEFINE A SERIES OF
GREEN POCKETS- PARKS WITHIN THE PARK.
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MUSEUM PARK CAMPUS GARDENS & SCULPTURE PARK

1- THREE DIMENSIONAL LANDSCAPING SURROUNDING THE
ART MUSEUM.

1- CAMPUS LAWN - MAIN GARDEN & LARGE SCALE EVENT
SPACE FOR THE UNIVERSITY
2- PERFECTLY SCULPTED GARDENS 
3- THE GRASS ROOF COVERING SEWAGE PLANT BASINS
HOSTS A SCULPTURE PARK. THE WOODEN DECK OF THE
BOARDWALK CONNECTS ACROSS.

Master plan: Open Space
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Master plan: Open Space

SOLAR PARK
RIVER WALK

HILLS & POCKETS
RIWER WALK

1- THE AREA BETWEEN THE EXISING STRUCTURES IS UP-
GRADED TO A CLEARLY DEFINED PUBLIC SQUARE, BOTH A
RECREATIONAL AREA FOR THE VOCATIONAL SCHOOL AND
EXPERIMENTAL SOLAR PARK WHERE SOLAR PANELS COLLECT
ENERGY FOR THE NEW LIVE/WORK AREA ADJACENT TO IT.   
2+3 - RIVER WALK; CULTURE & SPORTS

1- GREEN HILLS, 360 DEGREE VIEW
2- POCKET PARKS
3- RIVER WALK; RETAIL & ENTERTAINMENT

MEANDERS THROUGH A VIBRANT STREET WITH SHOP-
PING, RESTAURANTS,CINEMA & MUSEUM.
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SÖDERSJÖARNA RIVER WALK
NURSERY

1-THE COLLECTION OF SURFACE WATER TO CREATE ARTI-
FICIAL LAKES IS THE DEFINING ELEMENT OF A SERIES
OF LARGE OPEN COURTYARDS.
2- THE EXISING PARK IS UPGRADED AND INTEGRATED
INTO THE IDENTITY OF THE AREA

1- RIVER WALK; FOREST PROMENADE
2- NURSERY 

Master plan: Open Space
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#IV.8

— H+ Boardwalk

1

1

2

3

4
structure attached to 
edge of existing pier

structure follows edge 
upon existing 
pier

Plateau

Dual Stage

Boardwalk

p
a
s
s
e
n
g
e

f
e

viewing poin

w

Master plan: Boardwalk
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ZOOM takes a closer look at planning scenarios for the

extended H+ plan area. Building on our Brand Strategy for 

Helsingborg – Open Stage -  we have created a conceptual 

platform that reflects the social and spatial structures 

envisioned for H+:

Open source

Open always

Open initiative

Open culture

Open streets

Open environment

Open trade

Open minded

This platform demands thinking outside of the box –

searching for new identities. 

Program Area: 1,538,600mg , , 2

Site Area: 1.487,800m, 2

Far: 1.03
Open Space: 49%p p
Green Space: 38%p
Max Height: 11 Storiesg
Parking Area: 392,800mg , 2

Land Use: Mixed.
Ownership: Competition & Exp p -
tended Site

#V.0

— H+ Zoom

Zoom: TOTAL ZONES

OPEN SPACE

OPEN ALWAYS

OPEN CULTURE

OPEN SOURCE

OPEN STREETS

OPEN ENVIRONMENT
OPEN MINDED

OPEN TRADE

OPEN INITIATIVE
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—Knutpunkten

Zoom: ZONE A

Knutpunkten is an contradiction of public space, a point of connec-

tion and division. Subjugated by the ferry terminal, the fragmenta-

tion of the city begins with Knutpunkten. Towards Jarnvägsgatan the 

station is an office bastion with little programmatic synergy or 

diversity.

To the south, students mix fluidly with busses and cars in an expan-

sive field of indeterminacy.

The potential of Knutpunkten is marginalized by its mono-direction-

ality and complexity of public mobility. Not a public space, nor a 

commercial attractor, Knutpunkten currently does little to acceler-

ate the development around its massive occupation. The vision for

Knutpunkten beyond station is unclear, exacerbated by its attempt

to do everything – load boats, transfer passengers, provide parking,

organize busses – yet lacking a clear relationship to the urban fab-

ric of the city The orientation of the central station in all ofAerial Perspective Knutpunkten & Marknadsplatsen
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TAXI

TAXI

PARKING

(1000)    
EAST HELSINGBORG

(3100)   SOUTH CENTRE

H
+

TRAIN

TRAIN

FERRY

REGIONAL
BUS

TRAM

BUS

BICYCLE

(5100)

PEDESTRIANS PER DAY, 
POST DEVELOPMENT.

N
O

RTH
 CEN

TRE    (5100)

TRAIN

BICYCLE

TAXI

FERRY

PARKING

REGIONAL
BUS

LOCAL
BUS

LOCAL
BUS

N
O

RTH
 H

ELSIN
G

BO
RG

    (800)

(1000)    
EAST HELSINGBORG

(3100)   SOUTH CENTRE

NUMBER OF PEDESTRIANS PER DAY. 

regional buses and taxi stop. It 

be an end-terminal for local buse

relocated to Järnvägsgatan.

port lanes and extended sidewalks

direct access to the train platfo

directly to Knutpunkten.

commercial value and makes extend

cilities possible.

-EXISTING
 CONDITION

- FERRY TERMINAL FOR CARS
- EXCESS CAR PARKING

+ TRAIN ACCESS
+ HOTEL
+ CONSOLIDATION OF
BUILDING VOLUMES
+ ADDED COMMERCIAL
VALUE
+ WATERFRONT BOULE-
VARD
+ CENTRALIZED BUS
STATION
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HOTEL

HOTEL

WATERFRONT

TRAIN
STATION

SHOPPING

STREET
SHOPPING

SHOPPING

PARK

BUS STATION FERRY

TRAIN

TAXI

TAXI

TAXI

PARKING

TRAIN

BICYCLE

BICYCLE

BUS LOCAL

TRAM

BUS REGIONAL

EXISTING SITUATION

PEDESTRIAN FLOW PUBLIC TRANSPORT FLOWOutdoor

NEW PEDESTRIAN FLOW TO WATERFRONT

Indoor
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NEW KNUTPUNKTEN BUS TERMINAL
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The development of Södra Hamnen is the first step in un-

locking the potential of H+. 

The importance of the warehouses on Ocean Pier is dimin-

ishing, and with it, a small window of opportunity for

the center to reach the waterfront has 

opened.  However, the paradox is that

while Ocean Pier presents a unique op-

portunity, it is in many ways poised to

repeat the historic planning pitfalls

that plague the city, creating another 

island that is marginally self-suffi-

cient and largely disconnected. 

Rather than waiting for the tunnel, we 

must relocated the ferries, now. Why

wait?

The infrastructure is available. The

costs are manageable. The city would

be freed for growth. And with the ap-

propriation of vast queuing areas, cur-

rently reserved for cars and trucks, a 

critical mass of area could be developed providing real

urbanity.

#V.2

—Södra Hamnen

Zoom: ZONE B1 & B2

SITE B1
Program Area: 242,000mg , 2

Site Area: 142,000m, 2

Far: 1.8
Max Height: 6 Storiesg
Parking Area: 20,000mg , 2

Land Use: Residential/ Mixed Use.
Ownership: Competition Sitep p

SITE B2
Program Area: 11,500mg , 2

Site Area: 46,000m, 2

Far: 0.25
Max Height: 3 Storiesg
Parking Area: 22,500mg , 2

Land Use: Museum
Ownership: Extended Sitep

LOUISIANA MUSEUM OF MODERN ART, COPENHAGEN    LABAN DANCE CENTER, LONDON, HERZOG&DEMEURON    
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FÜNF HÖFE, MÜNCHEN, HERZOG & DEMEURON

GRID    CLASHING OF BLOCKS INSERTING COURTYARDS

STRUCTURAL STRATEGY  

CREA POROSITY ON STREET LEVEL 

Our proposal employs two known urban tools in creating a third, hybrid one. The 

Cerda grid from Barcelona uses a system of ‘cut’ corners creating large intersec-

tions in an otherwise dense city fabric. The second tool is the public court as 

seen in the commercial center of Fünf Höfe in Munich. The strategy applied takes

‘generic’ blocks ideally proportioned for offices and housing, and redistributes 

them with the ambition of modulating the in-between spaces.

To the east, we envision a series of connected, commercial courtyards, close to 

the city center. To the west, private courtyards and heterogeneous public space

between the buildings - opening towards to the water.
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Zoom: ZONE C1, C2 & C3

Located in the heart of the project, there’s no denying

the importance of Campus Helsingborg to the future direc-

tion of the city.

The university’s central location, with connections to

the waterfront, to the train station

and the central park make it possible

to use as an anchor for other urban 

interventions.

The campus will become an identifi-

able, unique place in Helsingborg, 

full of life and open to the public.

Yet, it will also possess intimate 

qualities and atmospheres. 

The campus will act as a filter on the north-south cor-

ridor by intersecting all major movement vectors. Campus-

Boardwalk, Campus-Tram, Campus-Boulevard are three ex-

plicit junctures, yet further possibilities exists for

infinite informal intersections, redirections and tra-

verses.

This is a place where people will come, and a place where 

people will pass through.  It will be a meeting place 

and a place of departure, a place of learning and of day 

dreaming, both opened and closed, inside and out, city

and park.  It will act as an anchor for the surrounding

city yet be a launch pad for its students.

#V.3

—Tretorn Campus

Program Area: 190,000mg , 2

Site Area: 183,000m, 2

Far: 1.1
Max Height: 6 Storiesg
Parking Area: 44,500mg , 2

Land Use: University/ Offices.y
Ownership: Competition & Extended p p
site.

COMBINATION OF CLOSED AND OPEN
QUADS/OBJECTS IN FIELD.
UNIVERSITY OF CHICAGO, USA

OPEN QUAD STRUCTURE
UNIVERSITY OF VIRGINIA, USA

UNIVERSITY CAMPUS; FIELD TYPOLOGIES

COURTYARD STRUCTURE
SORBONNE UNIVERSITY, PARIS
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UNIVERSITY OF VIRGINIA, USA
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Zoom: ZONE D1

Program Area: 163,000mg , 2

Site Area: 151,800m, 2

Far: 1.1
Max Height: 5 Storiesg
Parking Area: 33,700mg , 2

Land Use: Residential/Mixed.
Ownership: Competition Sitep p

#V.4

—Södersjöarna

Rowhousing with communal courtyard

Rowhousing with private gardens &

communal courtyard

City block with communal courtyard &

commercial ground floor

YPENBURG ROW HOUSING, DEN HAAG

The area is envisioned as a sustainable neighbor-

hood built entirely of wood.

Wooden construction is experiencing a revival in

recent years. Increased focus on the building sec-

tor’s negative effect on the environ-

ment has been a driving force behind

the development. 

Calculations show that for each cubic

meter of wood used in a construction,

1 ton of CO2 is saved as compared to

other building materials. In a single

family house, typically consisting of

12m3-20m3 of wood, a total of 10-15 

tons of CO2 is ‘stored’ in the wood and remains 

there throughout the life of the house.
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Zoom: Zone D2

#V.5

—Idé kvarteret
At the heart of the development in close proximity to the 

university, the Idekvarter will be an incubation center

for new businesses. The incubation center is the inter-

face between the city, the university, the businesses of 

Helsingborg. With programmatic proximities, at the center 

of H+ by the tram line artery the area will be a futile

ground for new business incubations and

ideas.

Visiting scholars and researchers will 

reside here. 4-6 floors loft typology

containing houses, retail, cafes, work-

shops, offices and incubation center - 

a bustling neighborhood.

Half business, half living, centrally

located with a flexible layout the Ide kvarter will be

able to absorb and adjust to shifting in market demands.

Program Area: 270,000mg , 2

Site Area: 224,000m, 2

Far: 1.25
Max Height: 6 Storiesg
Parking Area: 67,500mg , 2

Land Use: Residential/Office/ 
Comm./ Education
Ownership: Competition Sitep p
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The area is structured by a grid providing both regular-

ity and flexibility – medium in density, low in height.

Sectioning of the blocks into different development areas 

will ultimately result in an array of housing typologies; 

apartments, duplexes, row houses and penthouses all sur-

rounded by continuous boardwalks, terraces, gardens, and 

patios - providing gradation of privacy, perfect views,

and optimal lighting conditions.

The grid is interrupted by two hills

providing a strong identity and charac-

ter for the area. Climbing the sides of

the hills - San Francisco style - are

single family residences. The plateaus 

are preserved as park and public viewing

platforms.

The streets in the area are car free;

parking is contained in the hills and on the periphery of 

the development. Inserted into the structure is a series 

of small pocket parks, the size of a few housing plots or 

smaller, functioning as social meeting places serving the 

immediate local population. The pocket parks are main-

tained and programmed by the residents themselves.

Zoom: Zone D3

#V.6

—H+ Twin Peaks

Program Area: 220,000m2g ,
Site Area: 300,000m2,
Far: 0.75
Max Height: 4 Storiesg
Parking Area: 41,750m2g ,
Land Use: Residential.
Ownership: Extended Sitep

Hill housing

Row house with private GardenRow house with lifted courtyard

YPENBURG HOUSING, DEN HAAG, MVRDV
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VIEW OVER TWIN PEAKS HOUSING TOWARDS BOARDWALK AND WATERFRONT
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So far a hidden place - Gåselunden is nature rediscovered 

by liberation of the site from its current infrastructur-

al entrapment.

Situated besides the lush Landborgen plateau and further 

boosted by the opening of Gåsebäck river, it becomes an

attractive community of semi detached

housing, clearly defined by its natural

qualities.

The nursery with its continuously chang-

ing environment of plants and trees is 

situated directly adjacent to the area,

providing a recreational resource to the

residents.

Separated from the housing area by a river promenade, 

is an attractive business area supplying office build-

ings with high visibility and easy access from the new

Malmöleden.

Zoom: Zone E1

#V.7

—Gåselunden

Program Area: 100,000mg , 2

Site Area: 130,000m, 2

Far: 0.75
Max Height: 6 Storiesg
Parking Area: 31,750mg , 2

Land Use: Residential/ Office.
Ownership: Competition Sitep p

FREDENSBORGHUSENE, DENMARK, JØRN UTZON



H+-OPEN STAGE

—— ——

071

Culture is education. It affects the way we think, ex-

press ourselves, interact, and relate to the world around 

us. Many cities however are desperately seeking the em-

blematic signs of culture, missing the grass roots from

which culture builds social frameworks.

Jutan is a great success story. Inundated with infra-

structure, Jutan flourishes, in disregard of its ac-

cumulated planning disparities. The facilities are not

the result of an architectural design

response but sheer diversity in offer-

ings, attracting people from all over

the city. The people are the source of 

its value.

Zoom: Zone E2

Program Area: 35,000mg , 2

Site Area: 71,000m, 2

Far: 0.49
Max Height: 3 Storiesg
Parking Area: 12,500mg , 2

Land Use: Cultural / Sporting.p g
Ownership: Competition Sitep p

#V.8

—Jutan kulturfabrik

POMPEIA COMMUNITY CENTER, SAO PAULO, LINA BO BARDI
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Program Area: 164,000mg , 2

Site Area: 140,000m, 2

Far: 1.2
Max Height: 8 Storiesg
Parking Area: 55,000mg , 2

Land Use: Residential/Office/ Comm.
Ownership: Extended sitep

The re-opened Gåsebäck district, which has undergone mas-

sive transformation and has assimilated a great influx

of civic program, is now pulled to the water’s edge by

the bustling Riverwalk. Here, new south-side shopping is 

urban and natural, a destination 

and a local center.  The Riverwalk 

organizes the site by mediating a

diverse array of programs (hous-

ing, industry, culture, and open 

space) with the restored Gåsebäck

Stream. It is exactly these condi-

tions combined with the qualities

of its outdoor spaces that give 

this place its special character.

Four Directions:

- Towards the city, a smaller scale fabric mixes hous-

ing, offices and commercial and connects to the ‘Twin 

Peaks’ residential development.

- Large shopping along the Southern edge provides a 

buffer to the harbor and the regional road network via

Hamnleden.

- The Culture Factory to the west create a soft tran-

sition with easy access from the local neighbourhoods.

- The boardwalk, following the edges of the former

container quays snakes its way from the east and meets

the Riverwalk, completing a loop of paths that encircle

and connect the entire H+ area.

Zoom: Zone E3

#V.9

—Gåsebäck Dalgång           
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Zoom: Zone F

#V.10

—Plantskolan

Program Area: 2,000mg , 2

Site Area: 47,000m, 2

Far: 0.05
Max Height: 1 Storiesg
Parking Area: 1,750mg , 2

Land Use: Nursery and Gardensy
Ownership: Competition Sitep p

The nursery brings horticulture close to the project and 

its residents. H+ is an ambitious, long-term development 

plan, requiring special facilities for not only supply,

but as well research and education. 

This business plan nurtures the 

collective curiosity of people and 

supports the open space plan as 

one of the driving forces of the 

project.
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#V.12

—Detailed Sections

Zoom: Lateral Sections

Through Stadsparken, past the new station
entrance and down towards the water.

A

A
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